
1 

Presenter
Presentation Notes
 Thank you, Dr. Ayud.  
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Welcome! 

Keynote Address by In-Soo Cho,  
President & CEO, StarKist Co.  

Presenter
Presentation Notes
  I am pleased to add my warmest welcome to all the guests, participants and speakers.    What a unique event this is! where representatives from such a varied cross-section of our industry can gather to share ideas and information fisheries organizations fishing, trading and processing companies environmental and consumer advocates; and members of both the press and scientific community.     Good to see all of you.  



Since  we  las t met 
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in  2010… 

Presenter
Presentation Notes
Since we last met in 2010…lots of things happened
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South Africa Hosted  
the 2010 FIFA World Cup 

Presenter
Presentation Notes
For the first time, World Cup was held in Africa, in South AfricaYes, my friends from Spain, you were the winner!
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Chilean Miners Rescued 

Presenter
Presentation Notes
We witnessed dramatic rescue operation of trapped Chilean Miners
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Earthquake Struck Haiti 

Presenter
Presentation Notes
Unfortunately, we also witnessed several large scale disasters…Earthquake in Haiti
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Tsunami Devastated Parts of Japan 

Presenter
Presentation Notes
Tsunami in Japan
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+1.5% 

U.S.  
GROWTH 

U.S. Economy  
Showing Signs of Recovery 

Presenter
Presentation Notes
  Somewhat hopeful news came from the U.S. as Economy showing signs of recovery   US domestic risks appear to have diminished somewhat, and growth momentum has picked up modestly.   Consumers seem willing to spend and businesses are more disposed to hire—albeit cautiously.    Another potential impact on the US economy is the presidential election this Fall.  
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Eurozone Still in Crisis 

Presenter
Presentation Notes
  Unfortunately, we still don’t seem be have found clear way out of the Euro zone Crisis  All indicators are that the Eurozone won’t be as fortunate and will suffer through a recession — a mild one if the region’s sovereign-debt problems are resolved, or a deep one if they are not.   Fiscal austerity is in full swing, bank credit is tightening, and confidence is plummeting. With few exceptions, the Eurozone economies will see negative growth, with the region as whole contracting.Graph Note: The confidence indicator is the arithmetic average of the balances (in percentage points) for the questions on business conditions, and past and expected evolution of demand. Balances are differences between the percentages of respondents giving positive and negative replies. Data are not seasonally adjusted. Europe includes Czech Republic, Germany, Spain, France, Italy, Luxembourg, Hungary, the Netherlands, Poland and the UK. Euro area includes Germany, Spain, France, Italy, Luxembourg, and the Netherlands. 



“Many mergers and acquisitions among  
 [tuna] companies have taken place, first on 
 a domestic basis then shifting toward more 
 global corporate structures.” 
 

—Recent developments in the tuna industry, FAO, 2010 
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Consolidation and Globalization 
Continues 

Presenter
Presentation Notes
Closer to our industry…M&A activities continued.
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ISSF Making Critical  
Sustainability Strides 

Presenter
Presentation Notes
In the last two years, we also saw ISSF making big strides on Sustainability
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Bangkok Skipjack 4.0 - 7.5 lb ($ per m/ton) Mar '91 to Apr '12 

Tuna Prices Reach Historic High 

Presenter
Presentation Notes
More recently, in 2011, and affecting our day-to-day activities , we saw tuna prices hit an historic high.
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2011      

Catch Is Unusually Low 

Presenter
Presentation Notes
Big part of it was unusually slow catch.  Obviously, the supply-demand principle drove the price up.But, was it?  Or, was it all?Global summary of catchesThe global catch of albacore, bigeye, bluefin, skipjack and yellowfin in 2010 was 4.34 million tonnes, a 4% decrease from 2009. Catches increased steadily until the early 2000s and have stabilized since then (FigureGlobal-1). This plateau is explained by continuously-increasing catches of skipjack, offset by declining catches of yellowfin and bigeye (Figure Global2). Ranked by species (using the 2006-2010 average =4,471,000 tonnes), the majority of the catch is skipjack (55%), followed by yellowfin (27%), bigeye (9%), albacore (8%) and bluefin (1%).



Temporary Price  Hike… 
or 

Permanent Marke t 
Adjus tment 
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Question 

Presenter
Presentation Notes
Was it a temporary price hike…or is it a permanent market adjustment?



Macro  Economic  Trends  
Globa l Cons umer Trends  
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Let’s Consider: 

Presenter
Presentation Notes
Let us consider…additional interesting and important facts -- Macro economic trends and global consumer trends – which may be shaping and will shape how we do all do business in the future. 
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World Population Reaches 7 Billion 

Presenter
Presentation Notes
First, the population.  Between our last conference in 2010 and today, the world population passed the 7 million mark.
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Presenter
Presentation Notes
Let’s watch a short video clip from National Geographic Magazine…



4.3% 
LATAM 

6.5% 
Asia Pacific 3.8% 

East Europe 

3.5% 
MEAP 

1.7% 
West  

Europe 

2.4% 
North 

America 

Average annual GDP growth rates in emerging markets from 2011 to 2016  
is 50% higher than developed markets. 

Source: IMF Sept 2011, World Economic Outlook Report 
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Growing Emerging Markets  
Are Driving Demand 

Presenter
Presentation Notes
Yes, we have more people to feed.Next, how the global economy is growing…Emerging markets are growing faster…and in these markets, the processed tuna demand is growing fast….as
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Growing Emerging Markets  
Are Driving Demand 

Presenter
Presentation Notes
…as you can see from these charts.  The blue color, “Other”, represents the growing demand from these emerging markets.



The middle class is growing by  
70 million each year. 

By 2020, the global middle class  
will be a staggering  

52% of the world’s population. 

Source: Brookings Institution 

20 

Growing Global Middle Class  
Is Driving Demand 

Presenter
Presentation Notes
Third, the growing middle class is driving the demand.
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“Tuna Fits My Healthy Lifestyle.” 

Presenter
Presentation Notes
Now, a couple of Consumer Trends (or, call it, if you prefer, the marketing trends)…by the way, both positive trends for tuna.First, today’s global consumers are moving toward “healthier” lifestyle.  Consumers are telling us that Tuna is one of the best sources of nutrition for their lifestyle.



TUNA = 0 
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Feed conversion ratios for common farmed livestock 

“Tuna Is Better Protein for the Planet.” 

Presenter
Presentation Notes
Second, consumers are more concerned about the environment and future of this planet.  Fortunately, in many aspects, tuna is well positioned.  The chart you see, for example, compares how many kilos (pounds) of feed are required to produce one consumable kilo (pound) of several kinds of protein.  Of course, we need to add fuel and other things into the analysis.  Nonetheless, in general, tuna is planet friendly if managed properly.



To Improve the Lives of the People 

by Providing 

Healthy and Planet-friendly Food. 

Source: Brookings Institution 
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Mission 
of Tuna Industry 

Presenter
Presentation Notes
Third, the growing middle class is driving the demand.
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How Do We Move Forward? 

Presenter
Presentation Notes
I shared with you, not any huge revelations, but a few facts and trends that may be affecting our Tuna industry either temporarily or permanently.  So what?  What are the implications?I’d like to respectfully submit to all of you…that we have, in front of us, two “must do’s” and I propose that we work together focusing on four areas. 
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Must Preserve  
Tuna Population 

Two “Must Do’s” 

Industry  Government  
& NGO 

Consumer 

Must Work  
Together 

Presenter
Presentation Notes
I believe no one will disagree with me that we Must preserve tuna population Must work together – consumers, industry and retailers, governments and NGO’sPreserving tuna population is:-. economically sound course of action for all involved in this industry, -. a matter of survival of this industry, and-. even our moral obligation toward next generations. By nature, tuna industry is global…therefore, we must work together toward common goals and mutual benefits.I see four ways we should and can work closely together…
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Status of  
the Stocks 

Bycatch 
Research 

Fishing 
Methods 

More 
Transparency 

1. Invest in Science and Facts 

Presenter
Presentation Notes
First, We need to better understand science and facts related to our industry…and share them with transparency, which will help us have productive dialogue and lead us to right decisions



2. Regulate Better 
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Update 
Government 
Regulations 

Nutrition 
Labeling 

Standards 

Food Safety 
Standards 

Fisheries 
Management 

Presenter
Presentation Notes
Second, based on what we know, we need to update and upgrade regulations and standards….or delete obsolete regulations and add new ones.



3. Control Fishing Capacity 
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UVI 

IUU 

Fisheries 
Closures 

Vessel 
Registry 

Presenter
Presentation Notes
Third, one urgent issue is to address how we control fishing capacity.  When the global tuna stock is not growing, adding new boat capacity faster than the speed of retiring boats will only create more challenges.  We simply cannot continue to build boats that catch more and more.  Over-capacity makes the whole industry become uncompetitive or depletes the tuna stock.



4. Communicate and Cooperate 
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Presenter
Presentation Notes
Lastly, but most importantly, we need to continue to communicate and cooperate.The theme of this Tuna Conference is:  Sharing the Challenges and Bridging the Gaps for a Common Goal.  What an appropriate theme!Ladies and gentlemen, it is my sincere hope that you will take full advantage of this Conference to continue or start communication and cooperation with fellow participants.  Enjoy the Conference.  Thank you.
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Thank You 

30 

Presenter
Presentation Notes
In conclusion, we need to first recognize that the opportunity is now and be cautious. We need to balance growth with our natural resources.  We need to diversify to balance the ups and downs of the global seafood market and to respond to changing demographics. We need to be flexible in the way we manage our supply chain.  We need to adapt to compete in these emerging markets.  We need to become more innovative in not only how we manage our business, but how we develop and share our product offerings.  We need to listen and learn.  Much like the connected world we live in, effectively competing in emerging markets is a two way process. Not only do emerging markets represents sources of distributing our products and services but perhaps more importantly long term…..they are sources of innovation as well.
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